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FASHION
DIFFERENCE:

Depending on where you live, where you've been, and who you've
seen, you've likely noticed that different peaple wear different
things. And not just in the obvious differences between a dress and a
hoodie and jeans. Every country has a different sense of fa shion,

whether iU's based on tradition or otherwise of the

So why do different places have different
senses of fashion? With the presence of the
internet and pop culture, fashion trends aften
spread quickly like a wildfire, whether it's DIY
fashion ar a new article of clothing that a brand
presents that becomes popular for better or
worse. First and foremost, the clothing that
people wear is often determined by the
conditions of where they are. People that live in
colder climates will naturally wear clothing
that's better suited for cold weather, and those
in warmer climates will wear clothing suited for
theira. Furthermore, the cost of clothing in
genaral will also determing what people wear.
More intricate outfits will naturally cost more
than much simpler ones, and both can still be
fashionable in their own right. People’s fashlion
sense has also simply changed over time, A
look into anyone's wardrobe over the years,
you'll likely notice a few articles of clothing
that stick out compared to what the person
wears today.







Australia, Sydney. When you first think of Australian fashion, you're
probably thinking of very casual, laid back clothing. Something that
ane can wear in a warm climate for extensive periods of time.

Lots of shorts and/or three quarter pants for both men and women,
sneakers or other very comfortable shoes.

Minimal focus on brands or designer accessories,

China, Shanghai, A city that has changed tremendously over the past
decades, As modern as a city as you can imagine from the term
‘modern” alone. Chinese fashion is also similarly influenced by the
western waorld, much like Japan. Though, there is still a prevalent
focus on traditional Chinese clothingin their roots, such as the

traditional dress, the Qipao.

A mix of Western and Asian styles, with lots of
silk tailored articles available.

Creative. Many people have their clothing
custom tailored, whether by themselves or
commissioned.

Infamous fake brands. The next Gucci bag you
see there may not actually be authentic.

Italy, Bologna. A region with a standard
climate. Hot in the summer and cold in the
Winter. Fashion is very important, as people are
dressed to be seen.

Tailored clothing of high quality.

Fur laden clothing is prevalent in the Winter.
Even if most shops are closed, people will just
walk around for a Sunday stroll in their best
clot to be seen by others.

Latest fashion trends are meticulously
followed, and the highest guality of items are

fawvorad.

Those are just a few of the many examples of
differing fashion styles across various
countries, and merely saying 'countries’ is an
understatement. Fashion can even change from
city to city because of the various
aforementioned reasons. The United States, in
all of its cultural diversity, has probably the
most apparent trends in fashion, but that is a
discussion for a different day.




Fashion trends change, that's no secret. “Fashion” is
the style of dress that is currently popular. For some,
it's a high priority to keep up with trends while for
others, whatever they like and is practical 15 enough.
Keeping up to date with fashion is something one
would have to do if it was important to them, which
alludes to one thing, whether due to deriving from a
newly developed societal norm or from another

So why do they change? Simply
put, it's because people
change. The old is replaced
with the new. Peaple are
influenced by popular culture,
wiheather its from athletes,
musicians, movie stars, social
media or royalty. They also pay
attention to what people wear
in popular tilms, television
shows, online videos, books
and music. Thus, we're also
influenced by the fashion
industry's advertising.

Pop culture stars don't
remain stars by doing the same
things over and over again.
instead, they're always
searching for a new angle to
maintain their popularity. Often
these new angles come in the
form of new clothing or
hairstyles.







at if all means

In summary, fashion trends are
“trends"” because they're ever
changing. Some trends are
good and encourage a positive
influence to society in some
form, others are derivative
primarily of personal gain, to
gain popularity or influence.
There is no definitive answer
for whether they're good or
bad, only that they're always
going to stay prevalent in some
form.
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d culprits for problems like

there is only one: the
at leaves women in the
e development of women in

_has not been a granted
right but fought for by our ancestors. Knowing all
this, it's easy to see women of fashion as voiceless
 victims. Therefore, it is vitally important to recognize
the misogynistic, unfair, and racist system that is
fashionable on many occasions and keep in mind that
these women hold the key to change.
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our day-to-day work

They are the reason that change is taking place. It's
time to keep fighting. It is time not to look the other
way, to focus on how to support them, listen to them
and actively associate with them. To give them the
voice they carry inside. To start looking at fashion
from another point of view, stop being accomplices
to become the engine of transformation towards
better conditions. We must be aware that our
" purchasing decisions affect us and affect the lives of
millions of women who work in the industry
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an moote, director of the knowthechain
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The lowest’scoring compames mclude &veral nsumer facmg companies, such as Prada (5!100), skgf:hers (7!100), and Eoot

Locker (12/100). Other; Iow scormg compames are' Iarée garment suppliers, such as Eclat Textile (1!100) and Pou Chen

Corporation (6/100). Stlll , they have the sameﬁresponsmlllty to their workers and are held to the same standard.
1‘ !
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According to Moote, no one shou&ha\ﬂa tio pay to have a job, however, responsmle recrultmg efforts remam\the mdustry s leasti”
developed area of work. More than half of the compames they looked at'did not have the poilcy‘ to prevent employers from
hiding workers!: ,passports from them, and only four could show that they had relmhurs dhworkers for.recruitment fees.

A

A
The report provides examplesiof gnodrpractnces and recommendatmns
commitments and compliance with relevant regulations, such as
Supply Chains Act, and provides cunsnderatmns for actloﬁ‘by investors.

ricompaniestiniaddition; it assesses corporate 4
oderniSlavery Act and Californials Transparencylin

Forced labor in the fashlon mdustry \
Forced labor is among the human rights'issues'that have been well documented in the
global supply chain of the textile and apparel industry. Whether it's slavery in the
cotton fields, human trafficking in factories, or the widespread use of child labor,
companies still need to address many things to ensure their supply chains are free of
labor abuses. It is a significant challenge that is far from being resolved, as the ,
International Labor Organization estimated in 2016 that 25 mllllon people were P N
- working in forced labor at any one time. by A
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The root cause’ of st e ‘é abuses is certain accepted practices, such'as the one
mentioned abovo ‘by Killian: conscription, the wldospread TET-N agenolos to find

workers for factories and workshops. TS h
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Moote sau:l thor&o isa growmg recognition that'no worker should ha"\';% ‘to payf to
work today, particularly in a world where more and more workers are, migrating
specifically for work. The companies that scored highest in the'irankmgs, Adidas
and Lululemon, are unique. They require direct employment of"all supply cham
workers. A requlrement KnowThocham believes other companlos should
consider. lmplement 2 " 4 -
o : y:. N
Another: crltlcal challongo‘that has been an obstaclo to progress |s‘th' & 3
complexlty of supply‘chams and the mtorconnoctodness o?tl?o'mdustry Most
global brands hire the same suppllers or-sources from tha samo rogrons where
-toxtllo factorlosfand labor abuses are rampant, such as Bangladesh Cambodla,

: or Vietnam. ¥ _ = - - i
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KnowThoCham says it will continue to highlight what works@nd what doesn't
and track progress on a goal we all must share: ollmmatmg forced: Iabor from
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“the apparel and footwear supply chain. ~ . -




History of western
Fashion

1. THE RENAISSANCE ERA
The Renaissance era took place between the 14th and 17th centuries. Itiwasjknownias a “rebirth” following the
Middle Ages. The Renaissance was truly the time for art, literature, and philosophy to shine. History stated,
“Some of the greatest thinkers, authors, statesmen, scientists, and.aﬂists in.human history thrived during this

era. , j "
It could take a lengthy amount of time to dress for the dayj&:}r an i 'L T ey w%uld’_'tstart by
putting on a shift which is “a loose linen smock worn to} otectithe gow i 1 ngs?'h finally a

petticoat to fill in the gown and keep you warm. Nc-wadays,,\;_ 10 v o be/quickiwhen|dressing,

starts with upper class men puttmg on a shirt with no{"ollar
then lastly, a jerkin, which is a sleeveless jacket. Men neede ,_
stockings along with knee-length trousers. r .

2. 18TH CEHTURY FASHION

was called Rococo: florid or excessively elaborate. During thls time, mlluenee for art culture, and/fashion
shifted from Versailles to Paris. Fashion demgners‘became more popular as evary e wanted to get their

hands on the latest styles. "“* i ’ W
Women's style included waists held exiremelyA‘t:ghTo‘rzn{‘corsets, plungmg neckllnes, d showmg thelr
décolletage. The Pagoda sleeves, which started from theishoulder. to the elbow and ended wuth a flare (as
you might recognize from pictures), and a new silhouettefor women came lalong-\Wide hoops wnrn under
skirts that extended sideways. These were called panniers, z n_d they, \Qrere%worn for formal occasions as they
would accentuate tiny waists. The people who wore these clothes tedit: to be known that they were
aristocrats. The lower class despised how the wealthy would 'showioffithei ealth. this Ied to the end of the

Rococo era due to the French Revolution. E
3. THE VICTORIAN ERA

> O % V! A

lctorlam ra start d with large dresses, but by
cessories, bonnets and/hats were very popular and
pler styles called the ‘artistic’

of class and wealth when it came to fashion. Tha Iashlon for wome
1883, the silhouette changed with a bustle dress'|When it.comes't
were worn inside and outside. By 1880, a grouplof high society. 'wbm%n started to embrace
dress. The artistic dress was less restrictive and did not require a\ e‘%rset to be worn with it:
For men’s fashion, men started wearing longer trousers than their short knee-high trousers. Men/wore these trousers for day
and evening dress. The famous top hat was developed during this t me—as an| lmage of /Abraham/Lincoln wearing his top hat
pops into our heads. Men kept it simple during this time, wearing a'long coat, a waistcoat (which\can be confused with a
vest), straight trousers, and a high collared shirt.', Also, in the 19thicentury, mu’staches an.\d \beards had their hot moment as
well. 3 -'

4. THE 1920S: ART DECO ERA

Paul Poiret.” Poiret's inspiration was a melting pot of Western hl_storlcal\
styles, folk traditions, avant-garde art, and ancient cultures. ** Ny

5\
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THE 1960S:MOVEMENTS iNIMES]

The world was changingin the%(i()sw so wasifashionYitiwas)
astime where radical soclal@ ovements were emerglng a&E)F,urmg
this time, American/fashioniwas heawly influenced with' \up,a and®
coming fashion trends in London—thus came the mmlsklrt The'
miniskirt was invented| byﬁhMary Quant a British designer. who
was “msplred by the, younger people around her,” accordmg to
COIIege Fashion. Thewlmsklrt |s§n iconic garment that we stlll

.......

ahout the establishment of _y,ou,t_h,_,é&q_lture, feminism, andﬂhe
Women'’s Liberation Movement fighting for independence. The
Civil Rights Movement also influenced fashion when |t came to
black culture. Black Americans started to embrace “that thelr
own natural physical appearanc_e is beautiful,” said Kathleen
Cleaver. The Black Panther. Party led this newlawareness by
wearing afros, which was a powerful symbol for. black power.
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Brands Are Managing Their Inventories More Savwly

Without a fashion on-demand model, a fashion brand risks having a large inventory
of unsold clothing. But with technology enabling brands to produce garments on a

made-to-order basis, brands can manage! ‘their inventories easier.

Preparing for the futureH Luf iﬁ : ‘i* i i

Say you really want to be in th;s 5 sta!r fag.hugnteﬁlasgi -but t;:’jonly problem is that

you are across the country Well thats wheregtﬁe_nology comes intonplay. You can

3D printing |._._'f ‘ i i SRS J ;J.!{:;;
Another blg trend in elothlng, h ' . dt: : iesfindustry is 3D printmg Brands

ﬂgfrs on how }gt can help them

sustamable’%fashlen. gAccordlg-
3D prlntmg reduces fabrlc 'waste |n

the above-descrlbed prolects suggest“ that
the technology has great potential to

)
expand mto the mass-productlon. w311 e
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